Ours is a story of growth. Growth that’s
rooted in our simple strategy. Growth that’s
supported by our genuine commitment to
customers, employees, shareholders and
communities. Growth that’s inspired by our
vision to be The Better Bank.

td.com/cr2010
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A Message From Our CEO

Ed Clark, Group President and
CEO, answers questions about TD's
corporate responsibility strategy,
achievements and priorities.

How does TD’s corporate responsibility
strategy relate to the bank’s long-term
plans?

We recognize that our business isnt an island. Our success
depends on the success of the communities where we work and
live. Indeed, we are bound to them through our employees, our
customers and our shareholders. So it's important that we are
aware of how our decisions affect each of these stakeholders.

It's important too that all our employees know what we stand
for and what our goals and values are. To this end, we devel-
oped a framework that clearly sets out the strategies, values and
behaviours that will help us achieve our vision to be The Better
Bank. We communicated it to every employee in 2010. Then,
using this framework as a guide, we identified 10 corporate
responsibility priorities that link directly to our business goals
and will form the basis of our corporate responsibility reporting
in 2011 and beyond.

Economic conditions remained difficult in
2010. What impact did this have on TD’s
corporate responsibility priorities?

A challenge of the current sluggish economy is that many
people who struggle even in good economic times are falling
farther behind and some of our customers, through no fault of
their own, are finding it tough to make ends meet.

We stayed true to our promise to support our customers.

TD's sound lending practices allowed us to emerge from the
recession with our business intact. Because we didn’t make

bad loans in good times, we were able to continue lending and
offer programs like TD Helps. This program helps customers
regain financial control of their lives by making their debt load
more manageable, restructuring their mortgage payments and
providing financial advice. Over the past year we've helped more
than 38,000 Canadians and, in doing so, restore their dignity,
confidence and peace of mind.
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What were the key events of 2010?

Our business continued to grow, and we delivered outstand-
ing results in 2010. We expanded our presence in key markets
by adding 135 stores in the southeastern United States. To put
this into perspective, our U.S. operations grew by 23 per cent —
solidifying our unique leadership position in North America.

By being steadfast in our commitment to customer service and
convenience, TD Canada Trust was ranked “Highest in Customer
Satisfaction Among the Big Five Retail Banks” by J.D. Power
and Associates for five consecutive years. Indeed, TD is the only
bank in Canada to which J.D. Power has given its top award.
At the same time, our U.S. employees continued to provide
customers with an exceptionally high level of service. Following
the TD Bank integration in 2009, the Customer WOW! Index
rebounded to pre-integration levels in less than six months. This
is an incredible achievement, given the complex demands and
challenges associated with integrations.

Our competitors are putting tremendous efforts into customer
service. To maintain our clear leadership and competitive
advantage as the most convenient bank, we announced that
300 branches in Canada will be open seven days a week starting
in 2011. This means we will continue to provide the longest
hours of any bank. Our customers tell us they value the
opportunity to bank any day of the week, when it's convenient
for them. Seven-day banking has benefits for our employees as
well by offering more hours, more flexibility and more jobs.



As in other companies, many of our senior leaders will be
eligible to retire over the next five years. Their expertise

will need to be replaced. TD continues to be recognized

as an organization that develops its people and builds leaders
through innovative programs — leaders who not only
understand our business, but who are also committed

to our core values of diversity and inclusion.

How well did TD perform against its
corporate responsibility targets?
We were again ranked as a Best Employer in Canada by a

number of organizations. We are seeing a great response to
our diversity initiatives, especially the membership growth in

the informal support networks our employees have established.

Membership of both our Aboriginal Employee Circle and our
Pride Network doubled in 2010 while our Chinese, Korean and
South Asian community networks increased sevenfold. Our
efforts to be more inclusive from a customer perspective have
once again made us the bank of choice for new Canadians and
members of the Chinese, South Asian and black communities.

We achieved our goal of becoming carbon-neutral in 2010 —
the first North American-based bank to do so. We developed
new products to help home owners and small business owners
finance renewable energy projects such as rooftop solar power
generation. We also created carbon offsets through innovative
social programs with not-for-profit community partners and
First Nations groups. Reducing our overall paper consumption
continues to be a challenge, and paper reduction will be a
priority in 2011.

By investing more than $50 million into programs that matter
to our employees and customers we helped strengthen local
communities. We also developed a new, more consistent
approach to TD’s community giving across our entire business.
It will help increase our impact where it is most needed.

We were tremendously proud as well to celebrate the 20th
anniversary of the TD Friends of the Environment Foundation.
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We believe that our corporate responsibility efforts in 2010
once again made a meaningful difference. But we recognize
there is work to be done in setting more specific targets to
better measure and manage our social and environmental

performance.

What are some of TD’s upcoming goals
and challenges?

While an economic recovery is underway in North America we
expect it to be slow, with stubbornly high levels of unemploy-
ment. This will continue to undermine consumer and investor
confidence in the future and means we will not be able to grow
at the pace we've experienced in the last few years.

Still, our business and corporate responsibility strategies

will not change. We will work relentlessly to keep raising the
bar in customer service. We will continue to build our unique
and inclusive employee culture, ensuring that our leaders
understand that developing their people is a priority. We will
not let up on our diversity priorities or our environmental
commitments. And we will stand by our community partners
as they continue to make a difference in communities where
our customers and employees live and work.

%l LA

Ed Clark

Group President and Chief Executive Officer



About TD

Company Profile

The Toronto-Dominion Bank and its subsidiaries are collectively
known as TD Bank Group and are headquartered in Toronto,
Canada. We are a conservatively run bank with strong
risk-management practices.

TD is the sixth largest bank in North America, as measured by
branches. We have more than 2,400 retail locations in Canada
and the U.S. and serve over 19 million customers worldwide.
TD Bank Group had CDN$620 billion in assets on October 31,
2010. The Toronto-Dominion Bank trades under the symbol
“TD" on the Toronto and New York stock exchanges.

The TD Framework

We outline our vision, mission and strategy along with our
Guiding Principles and expectations of leaders in what we call
the TD Framework. Every employee has a copy, and it's available
online. The framework provides a shared understanding and
common language to describe TD's purpose and how we
conduct our business.

The Guiding Principles represent our most important values.
They are “the way we do things around here.” Our Leadership
Profile describes what we expect of our people at TD. Great
leadership is essential — it's what differentiates successful
organizations. We may not be able to get it right all the time,
but every leader — and aspiring leader — at TD needs to strive to
live by this profile every day.

Our Vision:
To Be The Better Bank

Our Mission:

We will be the Best Run, Customer-focused, Integrated Financial Institution
with a Unigue and Inclusive Employee Culture

Our Strategy:

To produce long-term, profitable growth by building great franchises and
delivering value to our Customers, Shareholders and Communities

We wiill follow our guiding
principles to:

e Deliver Legendary Customer Experiences
 Be an Extraordinary Place to Work

e Operate with Excellence

e Understand Our Business

e Take Only Risks We Understand and
Can Manage

e Enhance Our Brand
e Increase Shareholder Value

Our Leaders:

* Make an Impact

e Build For the Future

® Inspire the Will to Win

* Work Effectively in Teams

e Live Transparency

¢ Show Excellent Judgement

e Demonstrate Unwavering Integrity
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Our Businesses

Canadian Personal and Commercial Banking

From personal savings accounts to commercial lending,

our Canadian Personal and Commercial Banking business
offers a full range of personal financial services and business
banking products.

TD Canada Trust provides banking services to more than

11 million customers across Canada, including financial advice,
mortgages, credit cards and everyday banking. More than
30,000 employees work for TD Canada Trust, most in direct
customer-facing roles whether on the phone or in person at a
branch. TD Canada Trust lives up to its promise of comfortable
banking by being the most convenient bank with the longest
hours of any bank in Canada.

Through TD Commercial Banking, we serve large and small
Canadian businesses by offering a broad range of customized
products and services.

And TD Insurance helps protect close to four million customers
with a wide range or products including credit protection, life,
critical illness, health, travel, home and auto insurance. Whether
it's through the branch network or our direct online model,

TD Insurance is focused on delivering an exceptional experience
and providing Canadians with insurance solutions that they
understand and that suit their needs.

U.S. Personal and Commercial Banking

TD Bank, America's Most Convenient Bank®, is one of the

15 largest commercial banks in the U.S., with more than 25,000
employees. The bank provides a full range of financial products
and services to more than 6.5 million customers through an
extensive network of more than 1,250 convenient locations
from Maine to Florida.

Wholesale Banking

With more than 2,700 people in 14 offices in Europe, the
Americas and Asia-Pacific, TD Securities provides a wide range
of products and services to corporate, government and institu-
tional clients who choose us for our knowledge, innovation and
experience. Our services include liquidity, equities and fixed
income trading, foreign exchange services, as well as investment
banking and research services.

Wealth Management

TD Wealth Management provides an offering of online
investing, advice, private client services and asset management
to a large and diverse institutional and retail client base. In our
global online investing channels, we have leading market share
in Canada through TD Waterhouse Discount Brokerage and in
the U.K. through TD Waterhouse Investor Services (Europe) Inc.
In the U.S., TD Ameritrade’ is the industry leader as measured
by trades. Our North American Private Client Group provides

a comprehensive offering of banking, trust and discretionary
investment management to high net worth clients. And

TD Asset Management is a leading North American investment
manager comprised of retail and institutional capabilities.

' During the year, TD AMERITRADE Holding Corporation (TD Ameritrade) repurchased

approximately 15 million shares which increased the Bank’s ownership position in
TD Ameritrade to 45.9% as at October 31, 2010.

Where we Operate

AMERICAS
Canada

United States
Mexico City, Mexico

ASIA-PACIFIC
Hong Kong

Seoul, South Korea
Shanghai, China

Barbados Singapore
Mumbai, India

EUROPE

Amsterdam,

The Netherlands
Dublin, Ireland
Luxembourg
United Kingdom
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About This Report

The 2010 Corporate Responsibility Report is designed to
inform our stakeholders about TD’s environmental, social and
economic performance. TD's Public Accountability Statement
is included in this report and meets our obligations under
Canada’s Bank Act.

Communication

The 2010 Corporate Responsibility Report is TD’s main vehicle
for reporting on its performance with respect to sustainability.
We also offer other sources of information:

e 2010 Corporate Responsibility Online Report
e 2010 Corporate Responsibility Highlights

This report also complements our Annual Report to Shareholders
and Management Proxy Circular, which provide information on
TD's financial performance and TD's executive compensation
and corporate governance, respectively.

Report Scope

This report presents the material issues and impacts of our
activities during the fiscal year ending October 31, 2010,
and provides a three-year performance trend where possible.
Reports from previous years are available at the following
address:

www.td.com/corporateresponsibility

The scope of this report encompasses all of TD's wholly owned
operations and activities, which are organized around the
following operating business segments: Canadian Personal and
Commercial Banking, Wealth Management, U.S. Personal and
Commercial Banking and Wholesale Banking.
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Throughout this report, “TD" refers to TD Bank Group.

“TD Bank” refers to TD Bank, America’s Most Convenient Bank.
All currency is in Canadian dollars unless otherwise noted. All
material restatements and significant changes from the previous
report are described in the performance data footnotes.

Reporting Standards

This report has been prepared in accordance with the G3
Global Reporting Initiative (GRI) Guidelines including the GRI’s
Financial Services Sector Supplement. These guidelines ensure
the credibility and quality of sustainability reporting across all
industries and sectors. To learn more about our GRI perfor-
mance, please refer to the GRI index on page 54.

Independent Assurance

Selected performance indicators were independently assured
by Ernst & Young LLP. Ernst & Young performed a limited
assurance engagement for certain of TD’s performance
indicators and a reasonable assurance engagement for

TD’s greenhouse gas emissions schedule and carbon-neutral
schedule. Facts and figures over which Ernst & Young provided
a limited level of assurance are identified with the @ symbol
and facts and figures over which Ernst & Young provided a
reasonable level of assurance are identified with the & symbol.
The results of Ernst & Young's assurance engagements are
documented in their assurance statement, which is available
online at td.com/cr2010/assurance



Our Stakeholders

A credible corporate responsibility approach must include

ongoing relations with primary stakeholders. When identifying
community and diversity organizations to work with, we select

those that align closely with our areas of focus.

We offer a variety of ways for stakeholders to contact us and let
us know their needs and concerns. We actively maintain various
channels of communication to learn what we are doing well and
where we need to improve. The table below lists key issues in
2010, some raised by our stakeholders and other concerns that

we identified and sought their input on.

Stakeholders

Issues

Ways We Interact

2010 Key Results

work options
e Paper usage

e Focus groups and HR meetings

e Workplace health and safety
committees

e Intranet comment engine

e Employee Ombudsman

Customers e Help for low-income customers e Customer satisfaction surveys e Number of customers supported
e Customer satisfaction by phone, online, e-mail and through TD Helps
e Lack of savings focus groups e Customer Experience Index
e Interest in renewable energy e Mechanism for handling complaints e Get Saving campaign
e TD Ombudsman e Launch of renewable energy
e Consumer associations products and information guides
e Environmental tracker surveys
Employees e Increased expectations for flexible ® Employee satisfaction surveys e Improved U.S. Employee

Engagement scores
e Enhanced wellness options
e Go Paperless Challenge

Shareholders and
Investors

e TD’s growth strategy and risk
appetite in a challenging economic
and regulatory environment

* Annual General Meeting

e Shareholder resolutions

e Periodic meetings with investors on
results and risk management

o Dedicated website for Investor
Relations

e E-mail, phone calls, surveys and
perception study

e Leadership videos

e Investor days and sessions

e Quarterly finance reports

e Annual General Meeting

o \Wealth investor session

e U.S. Investor Day

¢ 15 investor conference
presentations

Associations

and liquidity requirements for
financial institutions

¢ Review of legislation governing
financial institutions

e Continued business in a resource-
constrained economy

such as the Canadian Bankers
Association

® Memberships with various
multi-stakeholder groups

Suppliers e Registering interest as a o E-mail address, monitored by Strate- | e Enhanced online information for
prospective supplier gic Sourcing, available on td.com prospective suppliers
Industry e Global discussion of the capital e Industry association memberships, e Contributed to the global

discussion on banking regulations
e Provided submission to the
Canadian government on banking
regulations
e TD’s participation in Greening
Greater Toronto

banking sector
e Promotion of Toronto as a financial
services hub

Canada and the U.S.
e Ongoing dialogue with regulators
and policy makers

Educational e Development of a skilled workforce | e Support for universities e Donations to post-secondary
Institutions e Access to education for under- e Joint initiatives to promote access institutions

served and diverse communities to education e Back to Work Program
Government e Safety and soundness of the global | ¢ Government Relations team for e Provided input on the code of

conduct for the debit and credit
card industry

¢ TD is a member of the Toronto
Financial Services Alliance and
became a primary sponsor of the
Global Risk Initiative

Communities

e Reduced government grants
and funding
e Lack of core funding for operations
e Finding core skills on a
volunteer basis
¢ Need for financial literacy training

e Community Relations team for
Canada, U.S. and the U.K.

e Meetings, phone calls, e-mails and
focus groups

¢ Dedicated website for some
community programs

¢ TD Friends of the Environment
Foundation chapters

e Increased community giving

e Increased employee volunteering

e Funded the Canadian Centre for
Financial Literacy

Non-Governmental
Organizations
(NGOs)

e Financing and investing in
resource sectors

e Environmental and social impacts
to Aboriginal Peoples

e Open-door policy

* Meetings, phone calls and
face-to-face consultation

e Funding research projects

e Conferences and forums

e Promoting environmental
dialogue
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Stakeholder Feedback

Customer Feedback

To fulfill our promise of a legendary customer experience

we strive to exceed customers’ expectations in service and
convenience. We find out what service and convenience mean
to our customers through regular polling, surveys, focus groups
and mystery shops. We then work hard to go above and
beyond in every customer contact, meeting and transaction.

We evaluate our performance through our Customer
Experience Index (CEIl) in Canada and our Customer WOW!
Index (CWI) in the U.S. We use these indices to set targets and
drive improvement; the results have an impact on employee
compensation. Customer experience is measured through a
third-party survey conducted throughout the year to measure
how likely customers are to recommend TD to their family,
friends or colleagues. We also ask respondents to rate our
performance in a number of areas, such as:

e Showing we value our customers.

e Listening carefully to understand our customers’ concerns
and questions.

e Providing prompt responses to requests.

e Showing genuine interest in helping our customers.

In 2010, we contacted over 600,000 customers to determine
customer experience levels.

Customer Experience Index Results'

TD CANADA TRUST

A Targets

TD BANK

A Targets

VN PN

4 ;
/- /
/

2008 2009 2010% 2011

2008 2009 2010% 2011

TD WEALTH MANAGEMENT

A Targets

/ Y e
/ /
/A /

2008 2009 2010 2011 2008 2009 2010

TD SECURITIES

' The Customer Experience Index (CEl) is measured using a Net Promoter Score™ which
is calculated based on the response to a question such as, “Thinking about the entire
experience you had during your most recent visit to the branch, how likely are you to
recommend TD to a friend or colleague?” The Net Promoter Score™ is the percentage
of customers who are promoters less the percentage of customers who are detractors.
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TD Canada Trust and TD Wealth Management employees
delivered record levels of customer experience as
measured by CEI. Our U.S. employees continued to provide
customers with an exceptionally high level of service and made
a rapid recovery following the integration of TD Banknorth and
Commerce Bank in 2009. While the Customer WOW! Index
results fell year over year from 2009, they were still considerably
higher than pre-integration levels.

Employee Feedback

We track employee engagement through TD Pulse, a company-
wide internal survey conducted twice a year and open to every
employee, including those on leave, in all countries of opera-
tion. The surveys are managed by an independent third party,
with a participation rate of 85% of our global workforce.

TD EMPLOYEE ENGAGEMENT INDEX (EEI)"

4.40

4.20 —

4.00

3.80

3.60

3.40

3.20

Fall Fall Spring Fall @
2008 2009 2010 20102

' The EEl survey uses a five-point scale ranging from 1:Strongly disagree to
5:Strongly agree.

22010 excludes The South Financial Group as the data is not available and cannot
be estimated.

The Employee Engagement Index is calculated using the
average response (on a scale of one to five) to three questions
on employees’ feelings of accomplishment, pride in TD and
their plans to be with TD in one year.

The Employee Engagement Index score has increased 4 basis
points, from 4.11 in fall 2009 to 4.15 in fall 2010. The
experience of the Commerce Bank and TD Banknorth integra-
tion in 2009 was challenging for our U.S. employees. Over the
last year there has been significant improvement in the results
from TD Bank employees as we continue on our journey to be
globally recognized as a Best Employer.

In addition to the list of pre-set questions, we ask employees
to tell us “two things TD could do to make this a better place
to work.”



In 2010 Employees
Told Us:

We Responded:

They would like to be
recognized for their
years of service.

We will begin introducing a new
global service recognition program
in 2011.

We automated benefits transactions
and delivered additional online
wellness tools and resources in
November 2010.

They wanted online
access to benefits.

Through TD Pulse, employees give feedback on a range of
topics about the organization, their team and their work
environment. Managers are encouraged to solicit feedback
from their team and develop specific action plans.

In Canada, we recently introduced entry and exit surveys to
better understand how employees rate their experience of
joining TD or choosing to leave. Common feedback, issues or
trends will be used to identify opportunities and guide future
improvements to the employee experience.

Additional Channels

We also seek employee feedback through direct dialogue,
formal surveys and other communications vehicles. These
include employee meetings with executives, 360° feedback to
managers, HR/employee meetings, town halls and cross-country
road shows.

Employees are encouraged to use the Employee Complaint
Resolution Process to address any issues and concerns. Clearly
defined and easily accessible through our intranet, the process
ensures that the complaint is formally documented, received by
the right people and handled quickly without fear of reprisal.

For employees who may not be comfortable speaking directly
with their manager or human resources, our TD Whistleblower
Program is an alternate confidential communication channel.
Employees can anonymously report any concerns regarding

the integrity of TD accounting, internal accounting controls

or auditing matters, as well as any concerns relating to ethical
business or personal conduct, integrity and professionalism.

Our Employee Ombuds Office offers employees a safe place
to be heard, providing confidential, neutral, off-the-record
assistance on work-related issues.

EMPLOYEE OMBUDS OFFICE

Number of calls received from employees seeking assistance

2010 [ 1.202°
2000 NN o7’
2008 I 1054’

"Includes calls originating from the U.S. introduced during the fiscal year.
2Includes calls originating from Canada.
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Two key activities accounted for the increase in calls in 2010.
We redesigned and relaunched the program. To maintain
visibility of the Employee Ombuds Office, employees now

see a reminder on TD’s internal employee websites at least
semi-annually. Secondly, we introduced the Employee Ombuds
program to the U.S. during the fiscal year.

Environmental Dialogue

TD regularly engages with a range of stakeholders who

are interested in and/or affected by resource development.
Our goal is to play an active role in facilitating dialogue

and discussion. Our business stakeholders include industry
associations, governments, Aboriginal communities and
organizations, environmental advocacy groups and academia.

“TD has shown real leadership in moving the
environmental agenda forward, both by walking the
talk and by not being afraid to tackle the big issues
like climate change and sustainable energy. We
encourage TD to use its considerable influence as

a top five bank toward promoting environmental
sustainability, in particular by continuing to facilitate
dialogue on responsible resource development.”

Ed Whittingham, Executive Director, Pembina Institute

-PEMBINA

—~institute
Sustainable Energy Solutions



Corporate Responsibility at TD

Our Material Issues

Material issues are those with a significant impact on how
successfully we as a company carry out our business. They
are also those that could significantly influence decisions our
stakeholders make — for example, whether or not a customer
chooses to bank at TD or whether a not-for-profit group
chooses to partner with us. Materiality evaluates the impor-
tance of an issue to an organization’s stakeholders, as well as
the influence an issue has on business success.

In this report, we cover the key issues that are relevant to TD
and our stakeholders both in 2010 and over the longer term.
These issues were selected through interactions with a wide
range of stakeholders, including customers, financial analysts,
employees, business leaders, community groups, governments
and not-for-profit organizations.

Issue:

Why It Is Important to TD:

Executive
Compensation

TD's future success relies not only on our
financial performance, but also on our
progress in corporate responsibility. We
continue to review opportunities to link
corporate responsibility performance to
executive compensation.

Customer
Satisfaction

Delivering legendary customer service is
core to our business strategy and ulti-
mately contributes to shareholder value.

Employee
Development

With the aging North American
demographic, many senior employees
will be eligible to retire within the next
five years. TD invests in building talent
and leadership at all levels in order to
position us for continued growth.

Our Priorities

Corporate responsibility has always been an implicit part of
who we are at TD — from how we serve our customers to how
we manage our operations and our support for community
issues and causes.

91% of employees agree that TD is a “socially
and environmentally responsible organization,”
which rates above the Aon Hewitt Best Employer
benchmark (June 2010 Aon Hewitt Survey).

In 2010, we wanted to clearly state our corporate responsibility
priorities and demonstrate how they support TD’s overall

vision to be The Better Bank. Building from the foundation

of the TD Framework (see page 3), we identified areas where
corporate responsibility was most clearly articulated, to develop
the following ten priorities:

Corporate Responsibility Priorities

o Treat customers fairly, and provide
support in tough times

e Be the bank of choice for diverse
communities

Customers

Environment ¢ Be an environmental leader among
our peers

e Continuously improve our environmental
footprint

e Manage the social and environmental risks

of our lending and investment products

Employees e Build a fair, diverse and inclusive
Diversity TD operates in many diverse workplace that reflects the communities
communities across North America, we serve
Europe and Asia. Our employees, our e Attract and retain great people and
products and the services we offer create opportunities for continued
must reflect these communities. development
Greenhouse Gas TD has committed its business Community e Contribute to the economic and social
(GHG) Emissions operations to be carbon-neutral and to development of the diverse communities
reduce our environmental footprint. we serve
Environmentally TD is committed to responsible Economy e Be transparent about the way we conduct

Responsible
Financing

development of natural resources that
consider financial, environmental and
social aspects.

our business
e Use suppliers who demonstrate socially
and environmentally responsible practices
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Our goals for diversity and inclusion are woven into the
corporate responsibility priorities for customers, employees
and communities.

So far we have sought feedback from internal stakeholders.
Going forward, we recognize there is a need to engage
external stakeholders in this process to gain the benefit

of their perspective.

Linking Priorities to Performance

To enhance TD’s corporate responsibility program, we are
working to build and demonstrate a clear link between our
priorities and our performance. As additional stakeholders
are consulted, these metrics will continue to be refined
through 2011.

“CBSR applauds the
continual efforts of TD
to improve the quality,
content and complete-
ness of their corporate
responsibility reporting.
The 2010 report includes
greater sustainability
context, balance through
discussion of challenges,
comparability of data
year over year and clarity for the reader through

the new corporate responsibility priorities and
scorecard. We encourage TD to continue its pursuit
of balanced reporting. Going forward, future reports
should include more information about the issues
that were raised by stakeholders and how TD is
responding to them.”

Andrea Baldwin, VP Membership and Advisory Services,
Canadian Business for Social Responsibility

[' CBSR

Canadian Business for Social Responsibility

Priority

Performance Indicator

Customers
tough times

Treat customers fairly, and provide support in

e Customer Experience Index
e Number of complaints resolved internally by TD Ombudsman
e Number of customers supported through TD Helps

Be the bank of choice for diverse communities

Survey results from diverse communities

Environment

Be an environmental leader among our peers

Survey results from environmental market research

Continuously improve our environmental
footprint

Metric tonnes of carbon emissions (CO,e)

Reduction of energy use relative to baseline year (%)
Average number of sheets of paper used per employee
per year

Manage the social and environmental risks of
our lending and investment products

Number of financing deals referred to TD Environment
for review

our business

Employees Build a fair, diverse and inclusive workplace Employee representation for each area of focus (%)
that reflects the communities we serve TD's Diversity Inclusiveness Survey
Attract and retain great people Employee retention
Employee Engagement Index (score)
Community Contribute to the economic and social devel- Percentage of pre-tax profits donated to charity (%)
opment of the diverse communities we serve Dollars paid through employee volunteer grants ($)
Number of financial literacy and education programs
Economy Be transparent about the way we conduct Continue reporting incidents of non-compliance with

regulations and voluntary codes and any significant fines
Continue reporting the total number of legal actions for
anti-competitive behaviour, anti-trust and monopoly practices

Use suppliers who demonstrate socially and
environmentally responsible practices

Metric to be developed
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Governance

Corporate responsibility is a key part of TD’s strategy and is
managed within a framework of internal control, governance
and risk-management processes.

Board of Directors

Corporate
Governance
Committee

Group President and
Chief Executive Officer

Executive Sponsor

Corporate Responsibility
Working Committee

Community
Environment
Diversity
Employees
Customers

The Board of Directors is responsible for setting the tone

for a culture of integrity and compliance throughout TD. The
Board oversees management, considers and approves, on a
continuous basis, strategic alternatives and plans, and approves
all major strategy and policy recommendations.

The Corporate Governance Committee discusses TD’s
corporate responsibility strategy with management and
reviews the Corporate Responsibility Report and Public
Accountability Statement.

Group President and Chief Executive Officer Ed Clark has
primary responsibility for ensuring TD acts as an exemplary
corporate citizen.

Executive Sponsor Teri Currie, Group Head of Marketing,
Corporate and People Strategies, oversees the development
of the Corporate Responsibility Report and provides advice
on the direction and approval of content.

The Corporate Responsibility Working Committee includes
representatives from the key business units and stakeholder
groups who contribute to the Corporate Responsibility Report.
The role and function of this working committee is to support
the development of the report and ensure information is
presented accurately and reflects current priorities.

Conduct and Ethics

At TD, our Code of Conduct and Ethics provides a framework
for how to deal with each other, our shareholders, customers,
communities, suppliers and competitors.
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The Code addresses issues such as how to handle potential
conflicts of interest and ensure confidentiality of information.
Employees understand clearly that any irregular business
conduct, including bribery, corruption or insider trading, will
not be tolerated. Any breach is considered a serious offence,
and employees must report any possible violations they witness.

Internal Control Framework Policy

Extensive security systems are maintained to detect financial
crime, particularly fraud. Each of our businesses is subject
to periodic reviews by our internal audit teams, who
independently assess the level of risk and the effectiveness
of internal controls.

Whistleblower Program

TD has a confidential whistleblower hotline for employees

and other stakeholders to report any accounting concerns.

In addition, employees may use this process to report any
suspected breach of our Code of Conduct and Ethics should
they not be comfortable using other established reporting
methods. TD employees are encouraged to bring forward their
concerns through the employee complaint resolution process,
and they also have access to an ombudsman office to report
workplace issues on a confidential basis.

Compliance Incidents

We respect and strive to comply at all times with all laws and
regulations in jurisdictions where we operate. With more than
19 million customers worldwide and hundreds of thousands of
transactions completed daily, there are times when we do fall
short and make mistakes, and our response is to act quickly
and address the issue.

Compliance Incident 2010 2009 2008
Reporting
Total number of legal actions for anti- 0 0 0

competitive behaviour, anti-trust and
monopoly practices.

Monetary value of significant fines’ $11.22| $1.0°| $2.9¢
and total number of non-monetary
sanctions for noncompliance with

laws and regulations (in millions).

Monetary value of significant fines’ 0 0 0
and total number of non-monetary
sanctions for noncompliance with

environmental laws and regulations.

" We determine a significant fine to be incidents that are of a regulatory nature and
involve a fine of $1 million and above. Penalties of an administrative nature are not
considered material.

20n December 17, 2009, the Financial Services Authority UK fined Toronto Dominion
Bank (London Branch) £7,000,000 (CDN$11,236,000) for repeat systems and controls
failings around the pricing of sophisticated financial products.

3 Refer to our 2009 Corporate Responsibility Report for an explanation of fine.

4 Refer to our 2008 Corporate Responsibility Report for an explanation of fine.
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Customers

Be Customer Focused

We aim to treat customers fairly, provide support in tough times
and be the bank of choice for diverse communities.

For the second year in a row our North American
phone channel received the Service Quality Measure-
ment (SQM) Group’s North American Call Center
Service Quality Award of Excellence. The award is for
Highest Customer Satisfaction for Interactive Voice
Response - our telephone self-serve channel.

Our Approach

We want to be known for delivering legendary customer
experiences. It's unquestionably an ambitious and challenging
aspiration but it inspires every part of our business to strive to
provide a level of service and convenience that will set us well
apart from our competitors. We work to achieve it by treating
customers fairly, providing support in tough times and being
the bank of choice for diverse communities. In surveys,
customers tell us they feel valued and that we show genuine
interest in being helpful and meeting their needs.

2010 Challenge

Our Response

¢ Continuing economic turbulence created financial difficulties for
many customers.

* We made TD Helps, our program to support customers facing
financial challenges, a permanent part of our customer service.

In early 2010 there was some confusion about contribution lim-
its for a newly introduced Tax Free Savings Account (TFSA) that
resulted in some TD Canada Trust and TD Waterhouse customers
over-contributing to their accounts and facing tax implications.

e As the TFSA is a newer product, we have increased our efforts
to communicate better with our customers and provide our
employees with additional training to ensure they are giving our
customers the most accurate information possible.

e Customers’ expectations of how and where they can do their
banking have changed.

e \We launched the TD mobile app in both Canada and the U.S.

e In 2011 we will provide seven-day banking in selected branches in

Canada, a service we already provide in most U.S. stores.

There is stiff competition for leadership in customer service in
banking.

e We improved our ability to provide customer feedback in real time

to our employees and to coach employees to respond.

2010 Corporate Responsibility Report
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Service and Convenience

One of the ways we aim to offer legendary service to our
customers and clients is by being available when and where
they need us.

e Our branches and stores are open at least 44% more than
our competitors across North America. In 2011 we will
increase that lead by providing seven-day banking in over
300 branches across Canada, a service we also provide in
the U.S.

e Customers can connect with us 24/7 through our telephone
and internet channels. In 2010 we added a free app for
mobile phones in Canada and the U.S. TD personal and small
business banking customers can now securely bank on the
move, and wealth management and insurance clients can
easily connect to TD.

e On the service front, more timely customer feedback from
mystery shops and our daily Customer Experience Index (CEI)
surveys helped branch managers keep the customer experi-
ence top of mind, identify specific areas for improvement
and coach appropriate behaviours.

e For the fifth consecutive year, TD Canada Trust was named
"Highest in Customer Satisfaction Among The Big Five Retail
Banks” by J.D. Power and Associates.! TD Canada Trust also
received its sixth consecutive Synovate award for customer
service excellence.?

Mobile Advice

Clients with open claims can take up
to four photos of an auto accident
and send them to TD Insurance via
the free TD mobile app to support
their claims.

A how-to list gives step-by-step

instructions for situations such as

changing a flat tire or a checklist to follow to update their
home insurance.

Provide Support
TD Helps

In a year of rising debt levels and continuing economic
turbulence, our customers clearly asked us to stand by them
through customer research and in focus groups.

e TD Helps was introduced in 2009 to support customers in
Canada facing financial challenges in the economic down-
turn. The objective of the program is to encourage customers
to talk to us so we can help them get back on track before
it is too late. We recognize that financial difficulties are not
limited to periods of economic uncertainty but can happen
at any time. In 2010, we made the decision to incorporate
TD Helps into our everyday business practice.

“The day of our first meeting when | needed your
help to restructure my failing business, you changed
my life...Your faith in me and my business allowed
me to get back on my feet and start rebuilding my
business.”

Small Business Customer, Milton, Ont.

In 2010 we helped over 38,000 customers through TD Helps.
The practical solutions we offered helped personal customers
keep their homes or manage their non-mortgage debt and
small business banking customers manage their cash flow.
We also established a fund that gave branch managers the
right to help customers in immediate financial need by
depositing emergency cash into their accounts. These funds
are not a loan and are not repaid. This program has now
been integrated into TD Helps and will be a permanent part
of how we do business.

A woman came into a branch with a bag of coins.
The teller said she would need to roll the coins and
suggested they do it together. As they rolled, the
teller learned that the woman needed the coins to
pay for a prescription for her child. Realizing the
coins wouldn‘t cover the cost, the teller spoke to her
manager and returned with $50, which she quietly
presented to the customer to pay for the prescription.

Just one of the many stories employees submit about the
impact TD Helps funds can have.

' TD Canada Trust received the highest numerical score among the big five retail banks in the proprietary J.D. Power and Associates 2006-2010 Canadian Retail Banking Customer Satisfaction
Studies®™. 2010 study based 14,583 total responses. Proprietary study results are based on experiences and perceptions of consumers surveyed in March-May 2010. Your experiences may vary.

Visit jdpower.com.

2 Rated #1 for “Customer Service Excellence” among Canada’s five major banks by an independent market research firm Synovate for the sixth year in a row. The Synovate Best Banking Awards
for 2010 were based on survey responses from 39,000 banking customers for the year ended August 2010, regionally and demographically representative of the entire Canadian population.

Known as the Customer Service Index, the survey has been in existence since 1987.

2010 Corporate Responsibility Report
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Treat Customers Fairly
Handling Complaints
Canada

Listening and responding to customer complaints help us
get better — and reflect our commitment to treat people with
respect. Transparent information on our Problem Resolution
Process is readily available on our website and in retail
locations, when we provide a new product or service and
upon request. Most problems are resolved at the first point
of contact.

When complaints are not resolved, Canadian customers
have the option of contacting the internal TD Office of the
Ombudsman, which acts as an independent intermediary,
striving to resolve all problems fairly and impartially.

In addition, if the complaint has not been resolved at 90 days,
we send the customer a letter outlining the expected resolution
date and the option to take the concern to the Ombudsman
for Banking Services and Investments (OBSI). If the customer
does not agree with the resolution, he or she can take any
concerns to the OBSI. The OBSI will investigate and work with
us to determine the best resolution to offer the customer.

The number of complaints handled by our Problem Resolution
Process decreased by 11.2% compared to 2009. The decrease
is likely due to a reduction in concerns over Interest Rate Dif-
ferentials and pricing. The most common complaints are service
and fee related issues concerning our branches, our everyday
banking accounts and our TD Visa accounts.

Some complaints are referred to the Ombudsman for Banking
Services and Investments (OBSI), an independent dispute resolu-
tion service for customers who have not accepted the decision
of a bank’s internal ombudsman’s office.

Escalated Complaints 2010 | 2009 | 2008
Complaints investigated by TD 400 338 234
Ombudsman

Complaints in which TD 194 160 12

Ombudsman ruled in full or partial
agreement with the customer or
client

Complaints referred to the 254 154 23
Ombudsman for Banking Services
and Investments' (OBSI)

Complaints investigated in which 59 30 12
the OBSI made recommendations in
favour of the customer or client’

" The Ombudsman for Banking Services and Investments (OBSI) changed its criteria for
case reporting effective 2009; accordingly, 2008 figures do not provide a true statistical
comparison of complaints referred to OBSI.
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u.s.

TD Bank established The Chairman Service Center to resolve
executive-level customer issues. On average The Chairman
Service Center receives and resolves 185 complaints monthly
varying from customer service in our stores to commercial
lending concerns. All complaints are tracked and trended

to determine possible process improvement opportunities
throughout the TD Bank network. A monthly dashboard
ensures that executives are aware of the most common issues,
service level agreement resolution and noteworthy information.

Handling Complaints (U.S.) 2010 2009 | Target

Complaints referred to 96% | 77.4% 80%
management that are resolved

within three days (%)

A Safe and Secure Banking Experience

Part of treating our customers fairly is ensuring that we
provide them with a safe and secure banking experience.

Codes of Conduct

TD abides by several industry-leading codes of conduct and
public commitments designed to safeguard consumer interests.
In addition, all TD employees and directors must comply with
TD’s Code of Conduct and Ethics, which defines organizational
expectations and the way we do business. Certain businesses
also have supplementary codes of conduct and policies that
apply to employees.

Information Security and Fraud Protection

TD has a dedicated team of security and fraud-management
professionals who develop and oversee security standards to
protect our systems and our customer information against
unauthorized access and use. They continually assess our
security programs to ensure they are robust and reflect global
trends and standards.

e Safeguarding our customers’ information is TD's utmost

priority. Secure firewalls, monitoring that proactively identifies

unusual customer account activity and top-level encryption

of customer data are just some examples of our vigilance.

In Canada, chip technology in our debit and credit cards

increases protection against counterfeiting and skimming fraud.

e We have privacy policies and practices in place across our
global operations that protect our customers’ information.
These privacy policies and practices respect all applicable
privacy laws in countries where we do business.

¢ |In both Canada and the U.S., privacy and security Web pages
help customers understand how to identify and protect them-
selves against theft, e-mail scams and other fraud risks. We
reinforce the fact that we do not ask customers to provide
personal or log-in information through unsolicited e-mail.

e We guarantee 100% reimbursement for losses from unau-
thorized online banking/brokerage activity.
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Privacy Complaints

In 2010, we addressed five complaints as the Office of the
Privacy Commissioner of Canada (OPCC) continued efforts to
close old files.

Substantiated Privacy 2010 | 2009 | 2008
Complaints’
Privacy complaints made by 5 5 2

customers in which the OPCC ruled
in favour of the customer

Reports voluntarily made by TD to 5 2 2
the OPCC regarding customer data

1 Canada only.

Anti-Money Laundering and Anti-Terrorist Financing

Money laundering is a criminal activity that uses the
international financial system to move money around

and disquise its true origin. To comply with anti-money
laundering laws in Canada and other countries in which

we operate, we have implemented our Global Anti-Money
Laundering Program, which encompasses these statutes

and establishes minimum standards and requirements across
all our businesses throughout the world.

Guidelines in the TD Code of Conduct and Ethics require
that an employee not knowingly initiate or be party to a
money-laundering scheme.

We are also committed to complying with the United Nations
Suppression of Terrorism Regulations. We prohibit employees
from dealing, directly or indirectly, with any person or group
known or reasonably known to be involved in or supporting
terrorism activities. Employees are required to report illegal,
suspicious or unusual activity.

2010 Corporate Responsibility Report

Compliance Training

We provide compliance courses on various topics related

to consumer protection and responsible business conduct.
Successful completion is monitored and mandated. Additional
training, job aids, meeting planners and other learning tools are
also made available to employees to help ensure awareness of
and compliance with consumer protection measures, including
anti-corruption policies and procedures in the U.S.

Key Compliance Training Pro-
grams

Completed by:

In Canada

Consumer Protection Employees in relevant

job functions

Privacy All
Information Technology Security All
Awareness

Anti-Money Laundering All
In U.S.

Privacy and Information Security All
Compliance All
Bank Secrecy Act/Anti-Money All
Laundering

TD Code of Conduct and Ethics All
Avoiding Sexual Harassment All
Ethics for Bankers All

Community Reinvestment Employees in relevant

job functions

Fair Lending Employees in relevant

job functions

Information Asset Protection
Fundamentals

Employees in relevant
job functions

Responsible Products

From bank accounts, credit cards and mutual funds to loans
and mortgages, we design all of our products and services to:

e Align with our corporate values and Guiding Principles;

o Adhere to strict internal development standards,
risk-management processes and industry codes of
conduct; and

e Meet or exceed all applicable laws and regulations where
we operate.
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Transparent Product Information

We want to help our customers understand the financial
products and services they purchase. Our approach is to have
our employees take sufficient time to explain issues and answer
questions. We make product and fee information readily avail-
able in our branches and investment centres, as well as on

our websites, and we present it in clear, easy-to-understand
language.

Helping Customers Save

To address the rise of personal debt in Canada, TD Canada
Trust launched a Get Saving website offering videos, tips,
rate comparisons and answers to frequently asked
questions.

Responsible Sales and Marketing

In countries where we operate, TD meets or exceeds the laws
and regulations requiring us to disclose basic information about
the financial products and services we offer. We ensure that
our products and services meet genuine needs and that
customers do not feel any undue pressure to buy unwanted
products or services.

Promoting our products and services responsibly is also a
fundamental obligation. TD has programs and processes in
place, including internal legal reviews, to ensure adherence to
laws and regulations related to marketing communications,
including advertising, promotion and sponsorship.

Product and Services Incident 2010 | 2009 | 2008
Reporting

Incidents of non-compliance with 1 0 0
regulations and voluntary codes
concerning any form of marketing
communications of products and
services.

Incidents of non-compliance with 0 0 0
regulations and voluntary codes
concerning any form of the health
and safety impacts of products and
services.

Incidents of non-compliance with 0 0 0
regulations and voluntary codes/
commitments concerning consumer
products and services.?

' Advertising Standards Canada raised concerns about a claim in a television ad that TD
Canada Trust is open from “8 'til late.” They determined our reference to branches that
do not open at 8 a.m. was not communicated in a sufficiently clear manner. The ad had
already been withdrawn before the complaint was received.

2 As determined by the Financial Consumer Agency of Canada.
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Be the Bank of Choice
Meeting Diverse Needs

We serve a broad diversity of customers in more than 2,500
communities in North America. And to meet these diverse
needs, we provide customer service and communications in
many languages:

Our Branches English, French, Mandarin, Cantonese,

(Canada) Punjabi, Portuguese, German, Russian,
Greek and Spanish.

Our Stores English and Spanish.

(U.s)

ATMs English, French, Italian, Chinese, Portuguese
in Canada.
English and Spanish in the U.S.

Phone English, French, Cantonese, Mandarin,

Channel Spanish in the U.S. and over 200 languages
through a translation service.

Discount English, French, simplified Chinese and

Brokerage traditional Chinese.

We're working to make TD more inclusive:

e In 2010 we added a financial literacy website in English,
French, simplified Chinese and several South Asian languages
for customers who are new to Canada.

e We published a guide called “Financial Planning Consid-
erations for Same-Sex Couples” to increase awareness of
potential tax implications for clients.

e TD’s advertising features members of diverse groups.

e We're developing a new fact sheet for Aboriginal Peoples
that will highlight relevant TD products and services, as well
as our community involvement and employment opportuni-
ties (available in 2011).

i e g o . P o g e i
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Employees

from TD's LGBT
community
volunteered to
“star” in our

Wealth Management
advertising
campaign.

Accessible Banking

In 2010, we wanted to create awareness of TD's products and
services to support customers with disabilities. Our initiatives
included:

¢ A newly launched Registered Disability Savings Plan (RDSP);

e An awareness campaign featuring a person using a scooter;
and

e Accessibility improvements to our customer website.

We completed 89 accessibility projects at retail branches
across Canada, investing over $1 million to ensure our facilities
provide designated barrier-free parking spaces, sidewalks and/
or ramps, automatic door operators and accessible entrance
vestibules and night deposit boxes.

Service in Sign Language

In 2010 we launched a three-month pilot of video
remote interpreting technology in one of our Milton,
Ontario-area branches. This technology enables deaf
customers to conduct more complex transactions with
us with the support of an interpreter through a webcam
session. Initial customer feedback is positive. At the

end of the pilot we will determine its usefulness to our
customers before deciding if we will make it available

in more branches nationally in 2011.

One upcoming change that will have an impact on our business
is the new regulations being implemented in 2012 under the
Accessibility for Ontarians with Disabilities Act (AODA). The act
covers accessibility provisions for customers and also accommo-
dation measures for employees. We are in discussions with the
Ontario government and have dedicated groups working with
our businesses to assess and incorporate best practices.
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Inclusive Banking

As a financial services provider we have a role to play in
supporting access to banking services to help people help
themselves. We provide a variety of special services to seniors,
students/youth and low-income customers.

In Canada we offer a number of lost-cost banking options:

e We offer all of our customers the option of the Value
Account, a low-fee, basic banking option.

For seniors, TD offers the Plan 60 Chequing Account,

which features unlimited free debit transactions and

special discounts.

For young people, we offer a Youth Account, providing

free unlimited transactions for those under 19 years of age,
and a Value Plus Chequing Account with no monthly fee

for post-secondary school students.

We comply with Canadian government Access to Basic
Banking Services regulations by cashing federal government-
issued cheques that are $1,500 or less at no charge for
non-customers with proper ID.

TD opens personal accounts regardless of whether a person
is unemployed, is or has been bankrupt or is unable to make
an initial deposit, as long as required conditions are met.

In 2010 we introduced a Welcome Kit for students
with tips on saving money, making dollars

stretch further and advice on managing credit
cards and loans.

In the United States:

e We provide banking accounts and services to lower-income
families, those on government assistance and students.

e Our Value Checking Account has a $3 monthly maintenance
fee and does not require a monthly minimum balance.

e QOur Student Checking Account has no fee and no minimum
balance requirement. Two overdraft fees can be waived in
any year. Student Checking Account customers can also open
a maintenance-fee-free Convenience Savings Account.

TD Bank offers a Helping Hands loan to enable
moderate-income customers finance home
improvements at a discounted rate.
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Environment

An Environmental Leader

We want to be an environmental leader in the financial services
industry across North America. TD is working to make a positive
environmental impact through our operations, our products
and our employees.

Our Approach

TD was the first large North American-based bank to declare
that our business operations were carbon-neutral, delivering
on a promise that was made in 2008. We have learned a
great deal through the process of becoming carbon-neutral.
And we've been able to apply this knowledge to drive our
business forward:

e By understanding how our existing buildings use energy,
we've reduced operating costs through energy-savings initia-
tives and developed new green-building designs to ensure
future branches and stores will be more energy-efficient.

e By purchasing renewable energy for our business opera-
tions and ATM network, we learned about renewable energy
business, and this enabled us to launch a renewable energy
financing program for residential, small business and
commercial customers.

e By developing innovative carbon offsets with our social
partners, we've been able to help create jobs in the
green economy.

Twenty and Counting

We congratulate TD Friends of the Environment Founda-
tion, one of Canada’s longest-serving environmental
charities, on their 20th anniversary.

One of the biggest questions for 2011 has been what comes
next. What is our goal beyond carbon neutrality? Based on
dialogue with our environmental stakeholders, we have
developed four pillars to TD’s environmental program that
will help drive our strategy forward:

e TD’s operational footprint
e Responsible financing

e Green products

e Stakeholder engagement

2010 Challenges

Our Response

e Alack of an enterprise-wide environmental management system.

e We are developing an ISO14001-based Environmental
Management System.

e Reducing our operational footprint while TD continues to grow
through acquisition and expansion.

¢ We began development of intensity-based
performance metrics.

e How to assess climate change risk in financing activities without
consistent and comprehensive regulation in North America.

We improved our due diligence procedures and performed a
carbon sensitivity assessment of TD's lending portfolio.

Understanding the risk associated with renewable energy and
meeting growing customer demand for financing products.

We launched renewable financing products and produced an
online customer guide.

e Working to reduce our paper usage, when some internal
procedures are paper-intensive.

e TD Bank launched a major paper-reduction initiative.

2010 Corporate Responsibility Report

18



Operational Footprint

We're committed to continuous improvement to lower TD’s

operational footprint through:

e Reducing energy use and greenhouse gas (GHG) emissions
across TD's business operations and fleet;

¢ Developing green building design standards for our new and
existing facilities;

e Reducing paper waste, non-paper waste and e-waste; and

e Greening our supply chain.

Reducing our operational footprint while TD continues to grow
through acquisition is a challenge. We are currently developing
intensity-based environmental performance metrics that will
measure our progress on a per-employee basis. This will provide
a tool for managing our performance over time regardless of
changes to the size of our business.

We have completed the planning and design components of an
Environmental Management System (EMS) based on ISO14001
standards that will allow us to track and report our activities.
The full system will be implemented through an Environmental

Management Information System by the end of 2011.

TD’s North American Environmental Footprint 2010 2009 2008 2007
Total Energy Use'
Electricity (kWh) 586,079,202 577,439,867 -
Heating and Cooling (GJ) 863,612 -
Total GHG Emissions (tonnes CO,e)?
Direct CO,e (GHG Scope 1) 45,716 & 48,539 26,901
Indirect CO,e (GHG Scope 2) 180,494 & 184,406 79,195
Other Indirect and Non-controlled (GHG Scope 3) 27,048 & 31,425 21,562
Total CO,e 253,258 I 264,370 127,658
GHG Intensity (per employee)
Total CO, (tonnes) 3.37 3.54 -
Energy component — CO, (tonnes) 3.01 3.12 -
Travel component — CO, (tonnes) 0.36 0.42 -
Electricity (kwWh) 7,788 7,729 -
Waste Generation
Paper Usage (Pages/employee)’ 8,885 8,308 8,473 8,829
E-Waste recycled (metric tons) 92.6 60.0 49.3

! Latest data available at time of reporting is 2009. 2010 data will be posted in June 2011.

22008 and 2009 results include Canadian and U.S. operations. 2007 results include Canadian operations.

32009 and 2010 results include Canadian and U.S. operations and employee headcount. 2007 and 2008 results include Canadian operations and employee headcount.
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Energy Efficiency

As electricity usage accounts for 70% of TD's total greenhouse
gas emissions, our energy conservation programs focus on
reducing electricity consumption in our buildings and by our IT
systems. Part of the challenge of improving energy efficiency is
encouraging employees to adopt more efficient behaviours.

Building Operations

Saving energy makes sense. For every dollar spent on
energy conservation, we save about two dollars. Our energy
conservation program (2008-12) continues to improve
energy efficiency through direct means, such as updating
lighting, heating and cooling systems.

We are also learning how to use less energy by occupying
less space. This year, we launched a pilot that provides
employees with more choice about work location. We aim
to reduce office space demand through shared workspace
and work-at-home options.

Trends in our Canadian operations performance data demon-
strate the positive impact of TD’s energy efficiency initiatives,
which have been ongoing since 2007. Energy usage grew by
only 2.7% between 2006 and 2009, while the number of
employees grew by 30%.

Full-scale energy reduction initiatives began in the U.S.
operations in 2009, and significant reductions in energy usage
are expected over the next 2-3 years.
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Green Information Technology (IT)

Our IT systems and infrastructure account for about 15% of
our electricity use. This year, we began developing a green IT
strategy that will focus on managing energy demand while
minimizing environmental impacts.

Fleet
We are working to reduce the impact of our business fleet by:

e Continuing to provide incentives for fuel-efficient and
hybrid vehicles;

e Reducing the number of cars per employee

e Encouraging the use of teleconferencing and
video conferencing; and

e Improving the tracking of fleet usage.

We recognize there is much work to do in this area, especially
as we increase the number of mobile banking specialists who
use corporate vehicles to visit customers in their homes.

(/4220
(/2220

Workstation Initiatives

e Automatic power-down of PCs during idle periods.

e Use of “thin clients.” Software is housed centrally,
reducing power required by the end user's computer.

e State-of-the-art video conferencing, which will reduce
GHG emissions, travel costs and travel time.

Data Centre Initiatives

e \We're building a new data centre, designed to LEED
gold standard.

e More efficient use of server space and power
consumption through virtualization.

e A new voice, video and data communications network
to support agile work options.

2010 Corporate Responsibility Report
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Greenhouse Gas Emissions

In 2010 TD’s global business operations became carbon-
neutral, going beyond our original commitment, which
included only our Canadian operations. The value of moving
the whole organization toward carbon-neutrality was clear
from the start. It raised awareness of energy usage among
our employees, enabled us to reduce our operating costs and
provided an opportunity to develop new products to meet
growing consumer demand.

We achieved carbon neutrality by reducing energy usage,
purchasing renewable energy and developing innovative
high-quality carbon offsets.

Our Plan to Achieve Carbon Neutrality

What we said we would do:

Reduce greenhouse gas emissions
through energy reductions by 5%.

Step 1: Reduce

Purchase renewable energy
equivalent to 20% of our
greenhouse gas emissions.

Step 2: Green our
Energy Supply

Purchase and develop
high-quality local carbon offsets
with social benefits.

Step 3: Carbon
Offsets

We based our carbon-neutral requirements on our greenhouse
gas emissions identified in our 2009 Greenhouse Gas
inventory. This measures emissions from TD’s wholly owned
North American operations. In addition we estimated emissions
from our operations outside of North America, based on the
space occupied.

TD measures our direct emissions from heating and cooling
(Scope 1), our indirect emissions from electricity (Scope 2)

and our business travel emissions (Scope 3) from our wholly
owned North American operations, based on the Greenhouse
Gas Protocol (GHG Protocol). In 2010, Ernst & Young LLP
performed a reasonable assurance engagement over TD’s 2009
Greenhouse Gas Inventory and our carbon-neutral schedule.
The results of Ernst & Young's assurance engagements are
documented in their assurance statement, which is available
online at td.com/cr2010/assurance.
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! For further details see accompanying notes in the online report.
22009 Canadian and U.S. results and 2006 Canadian results have been audited by Ernst
& Young LLP.

TD’s energy reduction program for our Canadian operations
has been in place since 2007. Despite a 30% growth in
employee population, the increase in GHG emissions rose only
1.4% between 2006 and 2009. Emissions from electricity have
been reduced by 5.5% between 2006 and 2009.

We established a baseline for our U.S. operations in 2006. In
2007 there was significant change due to the acquisition of
Commerce Bank and consolidation of our facilities; and we did
not see value in measuring our emissions for that year. The emis-
sions from 2008 onward reflect our integrated U.S. operations.

The reductions observed in our U.S. operations in 2009 relative
to 2008 are largely due to revised electrical power grid emission
factors, which were published in 2009. These reflect increased
use of renewables within electricity supplied by state utilities.

Renewable Energy

TD Bank was recognized by the U.S. Environmental
Protection Agency as a Green Power Leader.'

In 2010 we purchased renewable energy credits equivalent to
51% of the electricity demand of our global operations. All of
the electricity for our U.S. operations, including our ATM
network, is supplied by renewable energy. This amounts
to more than 240 million kilowatt hours of green power every
year. According to the Environmental Protection Agency, this
amount of electricity is equivalent to avoiding the carbon
dioxide (CO,) emissions of more than 33,000 passenger vehicles
per year.

In Canada, our ATM network, and all of our business opera-
tions in B.C., Alberta, Saskatchewan, Nova Scotia and P.E.I. are
powered by renewable energy. We selected these provinces
because they have the strongest reliance on fossil fuel sources
for electricity. By purchasing renewables as an alternate energy
source, we were able to remove the greatest amount of carbon
from our electricity supply.

' TD Bank received a 2010 Green Power Leadership Award from the U.S. Environmental
Protection Agency (EPA).
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Through this initiative, we also learned about the renewable
energy markets and applied that knowledge to develop:

e A new design standard for branches that includes rooftop
solar panels; and

e A set of renewables financing products for residential,
business and agricultural customers.

Developing Innovative, High-Quality Carbon Offsets

No matter how hard we work to reduce energy use and green
our electricity supply, we will continue to emit some greenhouse
gases through our business operations. \We're committed to
developing high-quality offsets within our North American
geographical footprint. In 2010, TD purchased offsets to
account for 41% of our carbon footprint. All of our offsets were
independently verified through ClimateCHECK Corporation.

About half of the offsets were developed in collaboration with
not-for-profit partners. We worked with a number of social
partners to develop new and innovative carbon offset protocols
that will provide revenue and new jobs in the green economy.

Developing Carbon Offsets with Social Benefits

This year, we supported a unigue partnership with the
Munsee-Delaware First Nation in southwestern Ontario and
Tree Canada to develop the first forest plantation dedicated
to sequestering carbon. Munsee-Delaware First Nation
provided the land and the people to plant trees. Tree
Canada developed a carbon protocol that allows TD to

use the sequestered carbon as an offset. To help maximize
the carbon captured, we selected a hybrid poplar tree,
developed from native species by the University of Guelph,
which grows quickly and has a high rate of carbon
sequestration.

Results:

e 77,000 fast-growing hardwood trees were planted on
48 hectares on the Munsee-Delaware First Nation land.

e During their 31 years of growth, the trees are expected
to sequester 20,000 tonnes of carbon dioxide, after
which they will be harvested for biofuel production.

e The carbon captured over the lifetime of the forest,
along with the replacement of conventional fuel with
the biofuel produced by the forest, will further reduce
emissions of carbon dioxide in the atmosphere.

Chief Patrick Waddilove of the Munsee-Delaware First
Nation sees other benefits to the carbon forest — it will
help create jobs and a sustainable industry for the First
Nation, which holds strong environmental values. “We've
created a new company, called Munsee Tree, and our
workforce will be our young people,” says Waddilove.
“Forty-two youth are already employed planting the
trees, and a green technology certificate program is being
developed with Fanshawe College.”
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Green Buildings

We promote green building design in our new and existing
facilities, based on LEED standards.

e In 2010 TD Bank opened 11 new stores certified at LEED
Silver (or higher) standard.

e There are an additional 12 LEED Gold projects and 10 LEED
Platinum projects planned for future development.

e TD's new green building design standard (for a 3,800 square
foot store) will be 20% more energy-efficient and use 40%
less water than our previous design. Some of the design
features include:

e Solar panels that are designed to produce 17% of the
energy required;

¢ Wood from sustainably managed forests;

e Automatic light sensors;

e Green cleaning products; and

¢ Recycling of paper and non-paper items.

e Our new call centre in Auburn, Maine, is LEED Gold
certified and contains many green features. The site is easily
accessible by public transportation and includes secure
parking for bicycles. Plumbing fixtures have been designed
to reduce water use by 33%. All paper, glass, metal, plastic,
cardboard, fluorescent light bulbs and batteries used in the
centre are recycled. Large windows and skylights provide
abundant natural light, reducing the amount of energy
used for lighting. The centre is entirely powered from green
energy sources.

e We are also retrofitting a number of our existing buildings
according to the LEED existing building (LEED EB) standard.

TD does not own or lease facilities in environmentally sensitive
habitats, and we do not consider our principal products and
services to produce any major impacts on biodiversity.

In 2010, we piloted “green” TD branch openings.
Customers were invited to bring their e-waste for
TD to recycle.
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The Story of Paper at TD

TD customers and employees are sending a clear message —
use less paper. We are tackling this issue through all stages of
the paper life cycle, from sourcing through usage and disposal.

Sourcing

TD is committed to using environmentally certified paper (FSC,
SRI, CSA) for letterhead, business envelopes, business cards
and copy/fax paper. Our standard office paper contains 30%
post-consumer content. Employees often ask why our standard
is only 30% and not higher. Initial tests using higher mixes of
recycled content resulted in more printer malfunctions and
equipment maintenance.

Usage

While some bank account paperwork is required by law,
there are many ways to reduce paper consumption. Where
possible, we want to offer paperless options. We are also
working to reduce our day-to-day paper use. During the
summer, over 3,000 employees joined the TD Go Paperless
Challenge to identify ways of reducing paper usage. Through

Waste Management

We're working to reduce waste from all of our major streams:
paper waste, non-paper waste and e-waste.

Overall, TD's paper usage of 8,885 sheets per employee is 12%
below the industry average of 10,000 sheets per person. Usage
in our Canadian operations (8,447 sheets per employee) is low
by industry standards, but we have not been able to achieve
significant reductions.

In 2010 we initiated a paper-reduction program in our U.S.
operations. We were able to achieve a 25% reduction from
13,087 sheets to 9,829 sheets per person.

To get below 8,000 sheets per person we will continue to make
significant changes to our back-office processes and enhance
our paperless record keeping options. In 2011 we will be
assessing areas that can be prioritized for paper reduction.

this initiative, we received hundreds of ideas and gathered a
panel of internal experts to discuss how we could put more
paper-savings initiatives into action.

Disposal

In 2010, we announced participation in the Closed Loop
System™ of paper manufacturer Boise®, a recycling program to
divert paper waste from landfills and reuse it in the production
of recycled office paper.

How TD’s closed-loop recycling system works:

¢ Using the paper: As the consumer, TD purchases and

uses paper.

Protecting the information: The used paper goes through
a confidential shred.

¢ Transport: The shredded paper is transported by a

waste broker to a manufacturer of recycled content pulp,
such as Boise.

A second life: The pulp is used in the manufacturing process
and turned back into paper by Boise.

¢ Closing the loop: TD purchases office paper.

The closed-loop recycling system will divert 1,500 metric
tonnes of paper from landfills every year.

Non-Paper Waste

All locations in Canada are equipped with blue box recycling
and some offices also offer facilities for organic waste. In 2010,
we expanded our non-paper recycling program to all U.S.
locations. In the first month of the program our recycling rate
in TD Bank increased to 58%. We will continue to enhance the
program in 2011.

E-Waste

E-waste includes our computers, printers, phones and other

electronic equipment. As of the end of 2010, 98% of our
e-waste is diverted from landfill. The majority is refurbished and
donated to charities. All hardware components are recycled
within North America. Our aim is that by the end of 2011,

100% of e-waste will be diverted from landfill.

Waste Management 2010 2009 2008
Recycling of computer components (tonnes) 92.6 60.0 49.3
Paper
Paper usage (number of sheets) — Canada 420,637,500 421,848,000 420,965,000
Paper usage (number of sheets) — United States 226,778,000 262,987,250
Usage per employee — Canada 8,447 8,308 8,473
Usage per employee — United States 9,829 13,087
Usage per employee — North America 8,885 9,663
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Responsible Financing

Our financing activities include loans, lines of credit, project
financing and investing.

TD is primarily a retail bank. Overall, 90% of our lending and
credit activities are connected to consumer, residential and real
estate financing. Through TD Securities, our wholesale banking
business, we provide financing to industry. Most of our lending
is to companies based in North America. Approximately 7%

of our total financing involves clients operating in environmen-
tally and socially sensitive industries such as mining, fossil fuel
extraction, thermal power generation, forestry, automotive
and agriculture.

We support and encourage responsible development.

We work proactively with our clients and stakeholders to
continually “raise the bar” on performance in order to
proactively mitigate risks and realize opportunities. Our goal
is to make balanced, informed and transparent financing
decisions. TD's Environmental Management Framework sets
out our priorities, which include:

e Forest biodiversity;

e Climate change; and

e Support for the principle of Free, Prior and Informed Consent
of Aboriginal Peoples

Environmental and Social Credit Risk Process

Step 3

Equator Principles

In addition, TD has developed the following policies that
support responsible financing:

Protecting Biodiversity

TD does not lend money for transactions that would involve
activities within World Heritage sites, would result in the
degradation of protected critical natural habitats as designated
according to World Conservation Union classification or would
involve the purchase of timber from illegal logging operations.

Weapons and Bombs

We do not lend money for transactions that are directly related
to the trade in or manufacturing of material for nuclear, chemi-
cal or biological weapons or for landmines or cluster bombs.

Anti-Corruption

TD applies anti-corruption and anti-fraud controls to activities
that are known to be susceptible to criminal activity or have
been designated as being at high risk for money laundering or
financing of terrorism.

Lending, Credit and Project Financing

TD's Environmental & Social Risk Policy for Non-Retail Credit
Business Lines establishes common standards for identification
and management of environmental and social risk across non-
retail lending operations, including due diligence requirements.
The policy applies to general corporate purpose, project and
fixed-asset financing. Within the Wholesale Bank, the policy is
implemented through the following approach:

Step 5
Escalation

If an application scores
high for environmental
sensitivity, TD
Environment help
assess if any action

Step 4
Sector-Specific Due
Diligence Guides

Guides have been

Step 1

High-Level Screen

A high-level screen is
applied against all
borrowing accounts

to identify any activities
that are prohibited under
TD’s Environmental

Management Framework.

Step 2

Social and
Environmental
Assessment (SEA)

This step assesses a
client’s commitment,
capacity and track record
based on regulatory
issues and other material
environmental risks,
stakeholder engagement
and, where applicable,
issues relating to free,
prior and informed
consent of Aboriginal
Peoples.
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Categorization Tool
This tool is applied
where a project of fixed
asset is being financed.

developed for
environmentally sensitive
sectors. TD's Environment
team maintains tools and
resources to support
credit risk managers.

can be taken to reduce
the environmental or
social risk.

In cases where risk
remains high the
escalation process moves
through Credit Risk
Management and may
proceed ultimately to
TD’s Reputational Risk
Committee.
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This process is designed to ensure that environmental and
social risk is proactively managed across TD; a scaled-down
version is applied to most other TD businesses involved in
credit and lending. All clients and projects are screened for
adequacy of environmental and social policies, management
systems and performance.

Carbon Sensitivity

While there is currently no federal legislation in North America
relating to carbon emissions, we have identified potential
business risk associated with high levels of carbon emissions.
This risk occurs through exposure to future federal regulations,
state or provincial regulations, energy or electricity costs and
reputational risk. We have assessed the carbon sensitivity of our
lending portfolio by sector.

e Sectors that rate high for carbon sensitivity include automo-
tive, chemical, pipelines, oil and gas, power and utilities.

e Sectors that rate moderate for carbon sensitivity include
agriculture, construction, food and beverage, forestry,
manufacturing, metals and mining, and transportation.

Carbon Sensitivity of TD’s 2010 2009
Lending/Credit Portfolio

Low (%) 91.5 89.1
Moderate (%) 5.3 6.4
High (%) 3.2 4.5
Total Lending ($ millions) 267,352 264,844

TD continues to have low overall exposure to high-carbon-
emitting industries. We also saw an increase of 100% in our
Cleantech lending book, between 2009 and 2010. This increase
is largely due to more investment in renewable energy by
integrated energy companies.

Equator Principles

TD has been a signatory to the Equator Principles since 2007.
We've incorporated the Equator Principles within our Social and
Environmental Credit Risk Policy. The following North American
projects were reviewed according to the Equator Principles.

2010 | 2009 | 2008
Equator Principles Category A 0 0 0
Equator Principles Category B 2 1 7
Equator Principles Category C 3 0 4
Total Projects 5 1 11
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In addition to the Equator Principles review, four potential
financing deals were escalated to TD Environment through the
credit risk process. These deals were in the power generation
and mining sectors.

Risk Mitigation 2010

Number of escalated financing deals reviewed by 4
TD Environment

Investing

As a signatory to the United Nations Principles for

Responsible Investing (UNPRI), TD Asset Management

(TDAM) is committed to integrating environmental, social and
governance considerations into its investment decision-making
process. As part of its UNPRI commitment, TD Asset
Management publishes an annual report summarizing how
the principles have been implemented and the progress so far
(Implementation of the Principles for Responsible Investment).
TD Asset Management also prepares an annual Engagement
Report summarizing its activities.

TD Asset Management believes that environmental and
social governance (ESG) issues can affect the performance

of companies, in turn affecting investment portfolios.

Our approach is to assess ESG considerations for all of our
investments. TDAM adopted its Sustainable Investment Policy
in 2009, which describes how we approach ESG issues as
part of our investment decision-making process.

We also provide three sustainability funds to retail and
institutional investors:

e TD Global Sustainability Fund (Canadian retail)

e TD Emerald Global Sustainability Pooled Fund Trust (Canadian
institutional)

e TDAM Global Sustainability Fund (U.S. clients)

Our aim is to achieve long-term capital appreciation by invest-
ing primarily in companies around the globe that are viewed
as best in class with respect to environmental, social and/or
economic factors and/or that are emerging specialists in clean
energy technology and resource efficiency. TDAM managed
approximately $23 million across the three global sustainability
funds as of October 31, 2010.

Roundtable on Sustainable Investing

In 2010, TD Asset Management co-hosted a roundtable to
explore the state of sustainable investing today. Several industry
representatives were involved to discuss industry trends and the
challenges of implementing sustainable investment programs.
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Green Products

Every year, we conduct an environmental survey to help us

understand consumer attitudes and behaviour around the envi-

ronment. This year, the results showed that:

e Consumers continue to be concerned about the environment,

even during tough economic times; and
e They want to purchase green products, but only if they
are competitive.

Based on these findings, we are reviewing our green product
offerings to assess how they can be enhanced. TD's green
products include:

e Paperless Record Keeping

e Electronic and mobile banking

e Green Mortgage/Green Home Equity Line of Credit
e TD Global Sustainability Fund

In addition, our insurance products include:

e TD Green Wheel insurance program
e Travelers GreenHome upgrade
e Concord Group — Green Home Advantage

We launched a Green Banking Web page to help our
Canadian customers find information on TD’s green products
and services. Our most popular green service continues to be
Paperless Record Keeping. To date, more than 8.9 million TD
customers in North America have chosen to go paperless,
saving approximately 10,000 trees every year.

2010 Corporate Responsibility Report

Financing Renewable Energy

TD financed the development of one of the largest
solar rooftop photovoltaic systems in Canada.

Renewable energy generation is a rapidly growing new
segment of the energy sector. One of our most significant
achievements this year was introducing a full suite of
financing products for renewables into the Canadian market.
Homeowners, business owners, farmers and building
contractors can apply for financing to support renewable
energy projects such as rooftop solar panels and, in some
cases, geothermal heating and wind.

Our research showed that one in three Canadian homeowners
has considered installing solar panels, but three-quarters of
them say cost is the number one deterrent. We created

Going green: A homeowner’s guide to solar energy to help
Canadians understand what'’s involved when considering
renewable energy projects.

Renewable energy financing products have created an
important new revenue stream for our business and delivered
a responsible product option for our customers.
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Environmental Stakeholders

Many of our stakeholders are interested in TD's environmental
actions. TD actively engages with our stakeholders by providing
information, dialogue, consultation and partnerships. Key
stakeholder groups include employees, local communities,
community partners, environmental interest groups and
government agencies.

“We are proud to have TD as a member of our
Leadership Council - an invitation-only group of
organizations recognized for sustainability leader-
ship in their sectors. TD has earned a rightful place
on the Council not only because of its forward-think-
ing sustainability practices, but also because of the
candid and open dialogue they generate. We believe
TD has played a pivotal role in helping shape
sustainability among its peers, both within the
financial services industry and across sectors.”

Tima Bansal, Ph.D.
Executive Director, Network for Business Sustainability
Professor, Richard Ivey School of Business

© Network for

Business Sustainability

Business. Thinking. Ahead.

Employees

Our employees are our strongest environmental advocates.
TD was named one of The Green 30 by Maclean’s magazine,
and the survey results showed that:

® 80% of TD employees said TD “...helped me gain a
good understanding of efforts to become more socially
and environmentally responsible,” compared with 74%
of employees within the other companies.
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* 81% agreed with “This organization effectively
communicates the actions we are taking to minimize
our impact on the environment,” compared to just 67 %
of the other companies.

TD was named one of
Canada’s Greenest Employers
for the second year in a row

by Mediacorp Canada Inc. 2010 7

Emplayers

Green Teams: We have approximately 60 Green Team
leaders across our corporate operations in Canada. TD
Environment provides ongoing support through training
sessions, networking events and monthly conference calls.

TD’s Green Team leaders learning about
wind turbines.

Environment Intranet Website: In 2010, we expanded our
environment site to our U.S. employees. Now, all employees
based in North America have green tips and information at
their fingertips.

Transit Passes: Over 3,000 TD employees in Toronto and
Vancouver use discounted public transit passes, which help to
alleviate the cost of employees’ daily commute and encourage
greener transit options.

Earth Day: Employees embraced Earth Week activities with
lots of green passion, including no-car days, no-paper days,
no-bottled-water days and samples of 100-mile food. Our
branches were visited by conservation groups with birds of prey
and other animals to raise awareness of projects supported by
the TD Friends of the Environment Foundation.

What We're Working On

In 2011, a new environmental e-learning program will be
offered to all employees. We will continue to expand the Green
Team network through TD Canada Trust and our stores in

the U.S.
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Employees

An Extraordinary Workplace

We strive to build a fair, diverse and inclusive workplace that
reflects the communities we serve and that attracts and retains
great people.

Our Approach

Our people are at the heart of making TD The Better Bank.
That's why becoming an extraordinary place to work continued
to be a high priority in 2010. TD employees define an
“extraordinary workplace” as a place where all employees
have opportunities to grow personally and professionally and
where their views are heard and respected.

In 2010, we revised our corporate mission to include the words
“unique and inclusive employee culture” to underscore how
important our employees are and to ensure that we create an
environment where every employee can grow and contribute in
a way that best supports them and our business.

BEST (( o

IN CANADA l
X010

A Fair Workplace
Compensation and Benefits

We encourage a culture where there is a clear link between
pay and performance. Compensation is designed to be fair
and without discrimination, and we conduct market research
to ensure that the total value of our compensation and benefit
programs is competitive within our industry. Our retirement,
benefits and savings programs are designed to give employees
flexibility and choice so they can meet their needs and the
needs of their families.

In 2010, we spent nearly $6 billion in employee
compensation and benefits.

INCREASED EMPLOYEE SPEND

(in billions of dollars)

6 I Pension and other benefits
B | centive compensation

- Salaries

2007 2008 2009 2010

2010 Challenges

Our Response

e Many of our executives will be eligible to retire over the next
five years with potential impact on the knowledge, experience
and leadership abilities within TD.

Continued focus on training, skills and leadership development.
Succession planning deeper in the organization.

Creation of new Build for the Future Pipeline training for managers
below the executive level.

Global competition for top talent continues.

Increased recruitment activity at North American campuses;
continuation of innovative programs, sponsorships and diversity
initiatives to attract candidates from broad talent pools.

e Communication with the new generation of employees
accustomed to the speed, responsiveness and inclusiveness
of electronic and social media.

Creation of a digital communications and social media team.
Developed an Electronic Communication policy and training for
employees.

Intranet communication offers feedback capability.

e Creating a universal culture in a geographically dispersed
organization.

Revised the TD strategic framework that clearly establishes who
we are and what we expect of our employees.

2010 Corporate Responsibility Report
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We offer a broad range of retirement, benefit and savings plans. These include:

Canada

e An industry-leading, fully bank-paid, defined benefit pension plan for every eligible employee. The plan offers an
optional top-up at a very affordable cost and online pension projection and retirement planning tools.

A flexible benefits plan with comprehensive choices that include an essential safety net of coverage at no cost and
TD benefit credits to help pay for optional health benefits, with additional benefit credits for employees who cover
dependents; paid vacation for full- and part-time employees based on job level and length of service, and a wide range
of wellness programs and 24/7 online tools and resources

The Employee Ownership Plan. TD matches 100% of the first $250 of employee contributions each year and
50% of any further contributions to a maximum TD contribution of 3.5% of the employee’s eligible earnings or
$2,250, whichever comes first. 78% of eligible employees participated in the Employee Ownership Plan — that's
37,222 employees who held 8.8 million TD shares in the plan (as of October 31, 2010).

The Employee Future Builder Plan, which encourages employees to save through payroll deductions, lump sums
or their incentive pay. TD pays all of the investment management and program administration fees. 28% of eligible
employees participated in the Employee Future Builder Plan (as of October 31, 2010).

Employee banking. Full- and part-time employees and benefit-eligible retirees receive preferred rates and discounts
on a wide range of credit products and services, including home and auto insurance.

u.s.

Employees can select coverage for themselves and their families from a flexible benefits plan that emphasizes wellness
and preventive care and includes an employee assistance program.

A 401(k) retirement plan offers a fixed employer contribution between 2% and 6% of pay plus up to 4.5% of pay in
matching contributions on employee deferrals for a potential 10.5% in bank-paid retirement savings.

Paid time off for full-time and part-time employees based on job level and length of service.

U.K.

Well-being for its Benefits and CSR Strategy.

Benefit choices allow U.K. employees the flexibility to shape their own reward package. TD Waterhouse U.K. was
awarded the highest accolade from Investors in People for its people management practices. This puts TD Waterhouse
in the top 0.7% of companies globally in this area. The company also received a Good Practice Award for Health &

In 2010 we converted many of our paper-based processes to
online forms. Canadian employees are now able to complete
these actions online:

e Submit some benefit claims and view claim statements;
e Check account balances;

e |nitiate transactions; and

e View annual pension and savings plan statements.

Labour Code and Human Rights

In every country where TD operates, we support and respect
the protection of human rights, adhering to and in many
cases exceeding all applicable labour laws and standards
addressing issues such as equal pay, hours of work and child
labour. We also voluntarily support international proclamations
about human rights, such as the Universal Declaration of
Human Rights.

We have developed our own policies, guidelines and
procedures to protect and promote human rights throughout
our operations. For example:

e Our Harassment, Discrimination and Violence in the
Workplace Policy articulates our commitment to providing
a work environment free from any form of harassment and
unlawful discrimination, where every employee, customer,
client, independent contractor and third party is treated
with dignity and respect.
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Diversity is a strategic business initiative. Our objective is

to be an inclusive bank — one that understands, honours
and values the diversity of customers, employees and the
communities in which we live and work. Our mission is to
have a unigue and inclusive employee culture.

TD educates employees on relevant human rights issues
through various communications and learning programs,
including diversity and inclusion training. A central corporate
group within TD also advises our HR practitioners on human
rights issues, and our commitment to human rights is
reflected in business decisions ranging from the suppliers we
choose to the investments we make.

Respecting Human Rights 2010 | 2009 | 2008
Substantiated complaints or 0 0 0
incidents alleging discrimination
Complaints of incidents involving 0 0 0
violations of indigenous rights
Operations identified in which 0 0 0
the right to exercise freedom of
association and collective bargaining
may be at significant risk
Operations identified as having 0 0 0
significant risk for incidents of
child labour
Operations identified as having 0 0 0
significant risk for incidents of
forced or compulsory labour
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Respecting Employee Rights

When it comes to employee-management relations, we
adhere to the highest standards and work to create a positive
working environment where employees don’t feel the need
for third-party representation. We prefer to work directly
with employees; however, we respect their right to choose
third-party representation.

TD General Insurance has a long-established bargaining unit
of 330 employees, or 0.40% of our total employee population,
represented by the Teamsters at one of our Montreal locations.
This is the only bargaining unit within TD globally. Formal
agreements with the union cover a wide range of topics such
as workplace health and safety and vacation issues.

Attract Great People
Recruitment

We believe in open access to all internal career opportunities.
Our common practice is to post all jobs up to the vice
president level.

In a very competitive recruitment market we look for
opportunities to showcase TD and the career and development
opportunities that potential employees can expect. We sponsor
and participate in initiatives that give us exposure to young
people and the diverse communities we serve. As much as
possible, we hire local residents within our significant areas

of operation.

Our external Careers site, revamped in 2010, offers information
on Canadian, U.S. and global opportunities. User-friendly

tools and resources include video FAQs with sign language
interpretation and an online recruiting system. Candidates

can create and update an electronic profile of their skills and
work experience.
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Recruitment Activities

e We recruited at 11 business schools in Canada and eight
in the U.S.

e TD sponsored events such as the Inter-Collegiate Business
Competition, Undergraduate Business Games and the
Women in Leadership Conference.

e Across the company, 250 individuals currently participate
in 10 associate rotation programs.

e Six MBA associates were hired in the U.S.

TD is a founding member of Career Edge in Canada, a national
internship program that offers new graduates the opportunity
to learn and gain practical work experience.

e There were 38 Career Edge internships in 2010.
e TD has hosted 468 since the program’s inception in 1996.

Back to Work Program — Case Study

Professional women who are returning to the workforce
after an extended leave of absence represent an
under-tapped source of potential leadership talent.

As many as 37% of highly qualified women take time off
for family responsibilities such as childcare and eldercare.’
In addition, a recent report by TD Economics, Career
Interrupted, indicates that women’s professional

and financial progress is often hampered by these
prolonged absences.

In 2010, TD worked closely with the University of Toronto’s
Rotman School of Management to launch the Back to
Work Program. The program helps returning career
women refresh their business knowledge and professional
networks and rebuild their confidence. It is designed

for women looking for middle management positions

and spans nine days over a period of three months. Free
childcare is available to those who require it. As lead spon-
sor, TD underwrites most of the cost of participation and
provided scholarships for four of the 30 women in the
program. Senior executives from TD support the program
by attending as guest lecturers and speakers and hosting
networking events.

" According to a 2005 Harvard Business Review report by Sylvia Ann Hewlett and
Carolyn Buck Luce.
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Retention

In the past year, our workforce population has grown by
6,271 employees, which includes 2,621 in Canada, 3,474 in

the U.S. and 176 in other international locations.

Employee Turnover 2010 2009
Canada

Voluntary' 7.80% 6.50%
Involuntary? 3.13% 3.24%
Retirement 1.05% 0.85%
TOTAL 11.98% & 10.59%
u.s.

Voluntary! 8.72% 17.80%
Involuntary? 19.22%3 8.79%
Retirement 0.16% n/a*
TOTAL 28.10%° @ 26.59%

" A voluntary exit from TD occurs when the employee chooses to leave TD.
2 An involuntary exit from TD occurs when employment is terminated.

3 The increase of involuntary turnover is due to the consolidation of roles following the
integration of TD Bank and Commerce Bank in 2009.

42009 U.S. figures for voluntary turnover includes retirees.

% Includes all U.S. businesses except The South Financial Group as this data is not available

and cannot be estimated.

Annual Turnover by Age and Gender
Canada

Female 11.15% @
Male 13.59% @&
<30 Years 19.74% @
30-50 Years 7.6% @&
>50 Years 9.53% @
Total 11.98% @

2010 is the first year of reporting turnover by age and gender. For this reporting year,
statistics for Europe, the Americas and Asia-Pacific were not available and cannot

be reasonably estimated.

The results show that turnover is higher among our younger
employees, which likely reflects the opportunity to be more
mobile for the under-30 demographic. Results from our internal
TD Pulse results indicate that the level of engagement of
employees is consistent across all age groups.

Staying Connected

Adding a comment engine to our daily internal Web news
has revolutionized how our Canadian employees express their
views. Employees are able to post candid opinions about bank
initiatives and events, praise for what TD is doing well and

critiques of where they feel we've missed the mark.
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The intranet provides instant feedback to senior manage-
ment, who often take the opportunity to enter into the debate
and answer questions. The comment engine has provided a
real sense of employee community on a national scale. We're
working on a North American intranet platform to expand that
community even further.

In 2010 we created a Digital Communications and Social Media
team, which will develop new ways to create an even greater
sense of community and connection among our employees.

The TD Retired Alumni website provides a virtual community to
help our Canadian network of approximately 7,000 retirees stay
connected through discussion boards, a members directory and
information on social events.

Transitions

When people are displaced as a result of job loss, staffing
reductions or consolidation, they are given the opportunity
to apply for other internal positions. With branch or business
consolidations, we make every effort to minimize the overall
impact through natural attrition and by managing our hiring
levels in advance. In cases of job loss our policy is to provide
employees with a minimum of 30 days notice where possible
(60 days in the U.S.).

For employees who lose positions due to consolidations or
staffing reductions, severance packages are offered that meet
or exceed regulatory requirements and industry best practices.
We also provide access to outplacement services to help
affected employees find suitable roles outside TD.

Flexibility and Well-Being

TD offers many initiatives to support employees as they balance
work with their personal lives.

We provide flexible work options to help managers and
employees think creatively about how, when and where work
gets accomplished:

e Paid and unpaid time away to address various circumstances;

e Up to eight weeks of unpaid leave to care for a family
member who is gravely ill (Canada);

e Up to 52 weeks' pregnancy/parental leave and the

possibility of a six-week income top-up to any government

childcare benefits for the mother, father, biological or

adoptive parent (Canada);

A gradual return-to-work program for employees returning

from a leave; and

Paid time off for volunteering in the community during

regular working hours.

In 2010, we began three pilots of a new flexible approach to
the workplace to give employees more choice about where and
when they work. If the pilots are successful we will continue
implementation across TD.
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Health and Safety (H&S)

We aim to keep staff healthy and safe wherever they are
working. Our employees and managers play a valuable role in
maintaining TD’s excellent H&S record. In Canada, we have a
National Policy H&S Committee, H&S representatives at each
work location (over 1,500) and H&S training for all managers
and H&S representatives. In the U.S., TD Bank has 13 Safety
Committees involving 185 employees who meet quarterly.

Some of our initiatives include:

e Best-practice ergonomic standards, which are applied to
branch and building design and refurbishments;

Tools to support employees working away from a typical
office environment;

A comprehensive H&S training program, including mandatory
courses for all managers and H&S representatives; and

A dedicated intranet resource with information on a range

of health issues and communicable diseases, such as malaria
and tuberculosis.

The majority of disabling injuries within the financial services
industry are a result of slips or falls on icy surfaces or due to
tripping on a loose cord or irregular carpeting.

Workplace Accident 2009 2008 2007

Statistics' (Canada)

Minor Injuries? 199 235 243
(0.42%) | (0.51%) (0.54%)

Disabling Injuries? 79 85 76
(0.16%) | (0.19%) (0.17%)

Employee Days Absent 323 834 654

Beyond Day of Injury

1 Latest data available. The 2010 data will be reported to the federal government in spring
2011. Figures in parentheses indicate accident statistics as a percentage of the Canadian
employee population as at the end of that year.

2 |njuries that are treated in the workplace, with no time lost beyond the day of the injury.

3 Injuries that result in lost time in the workplace on any day following the injury. For each
of the years shown, there were no workplace fatalities or disabling injuries that resulted
in permanent loss or loss of use of a body part or function.

Financial Support for Employees

Through our TD Helps program, Canadian employees can
receive the same confidential financial advice and support we
offer customers. In 2010, we assisted 124 employee house-
holds with loans, mortgage capitalization and loan extensions.
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Wellness Programs

We offer a range of wellness programs, tools and resources —
available from work and from home, 24 hours a day, seven days
a week — to help our employees achieve a healthy life balance.
Our wellness offerings include:

e An employee assistance program

e Feeling Better Now — a confidential, interactive Web-based

system, available to employees and their immediate family

members, designed to improve the diagnosis and treatment

of the most common mental health conditions, such as

depression and anxiety disorders (Canada)

Critical Incident Trauma Response

Back-up childcare (Canada)

On-site flu shots in major centres, supplemented with a flu

shot reimbursement program

e On-site massages, aromatherapy, reflexology, heart-health

assessments, blood pressure monitoring, eye checks and flu

shots (U.K.)

A health risk assessment and online health and wellness tools

and programs to help employees better understand their per-

sonal well-being and make healthy choices (Canada and U.S.)

e Health fairs, where employees can get blood pressure checks,
dental and vision consultations, massages, chiropractic and
foot evaluations (Wholesale Banking U.S.)

New in 2010 is the Best Doctors program. This
consultation service helps our Canadian employees
navigate the health-care system and find appropriate
specialists and, for serious illnesses, gives them
access to world-renowned specialists who work

with their treating physician to ensure the correct
diagnosis and treatment plan.

What We’re Working On

In 2011, we will introduce a Wellness Account for Canadian
employees. Employees will be able to use their TD-paid benefit
credits toward fitness memberships, exercise equipment, health
improvement programs, counselling and preventive items for
themselves and their eligible family members.
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Reward and Recognition

TD's success depends on the tremendous efforts of our
employees, and we continually examine how to best motivate
and reward a diverse employee population. To acknowledge
and celebrate individual and team success we have created
more than 30 recognition programs that include performance
and service milestones, as well as informal everyday recognition
and celebration events.

e In response to employee feedback, we will introduce global
service recognition awards in 2011.

e As a way of saying thank you for their contributions, all
employees in Canada were given an extra paid day off
in 2010.

Peer Recognition

Employees can
highlight their own wow MOMENTS
“moment” or their

colleagues’ contributions to a better customer experience by
submitting an online Wow Moment story. Since December
2008, 122,301 Wow Moments have been posted on the

TD Canada Trust intranet site and there have been 53,637
WOW online recognitions in the U.S.

Create Opportunities
Performance and Development

Developing employees is essential to our growth as an extraor-
dinary place to work. We hire and promote on individual merit
and performance. At the core of employee development at

TD is our Personal Performance & Development process. We
encourage employees to take ownership of their careers and
personal development and help managers prepare for personal
development and career planning discussions. All managers and
employees participate in mid-year and year-end reviews.

Examples of the tools and programs designed to support
employee development include:

e Learning maps;

e The Learning Management System;

e Accelerated Learning Pipeline programs for various
in-demand roles;

e Tuition reimbursement programs; and

e Group and individual mentoring.
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Career Development Support

To bring greater career and development support to a
broader audience across TD, our offerings include:

e A simple, four-step career management process

e \/ideos and webinars about career planning and personal
development

An interactive online assessment to help employees find
the right tools to meet their needs

Advice from internal and external experts on careers and
development

Executive interviews and testimonials on their real-life
career experiences

Career Advisor — an interactive online career develop-
ment tool that helps employees assess their strengths,
values, motivators and work preferences

Key Initiatives:

e We launched P3 (People Planning and Performance), a
one-stop online tool to integrate performance and develop-
ment planning with other career management processes.

e Our U.S. employees now have access to many of the same

performance management tools as all other employees in TD.

They will have access to online objective setting in 2011.

This is the first full year when annual performance

assessments have been completed online, and to date

approximately 78% of Canadian employees have received
either a mid-year review and/or a year-end review online.

To date, approximately 33% of Canadian employees have an

online Personal Development Plan in place. We expect to see

this number increase in the coming year.

Employee Learning

TD invested more than $74 million in learning and development
in the past year. In addition to the courses available through
TD’s Learning Management System, the figures below also
include external courses, certificates and accreditations.

TD’s Global Investment in 2010 2009 | 2008
Training and Development'234

TD’s investment in training 73.9 56.2 55.6
(in millions of dollars)

TD’s investment in training per 1,047 1,215 $621
employee (in dollars)

Average number of days of training 5.81 3.90 3.88

per employee

Amount employees received through 13.6 8.46 1.7
TD’s Tuition Assistance for external
learning (in millions of dollars)

12010 excludes The South Financial Group as the data is not available and cannot
be estimated.
22009 and 2008 exclude data from TD Bank as the data is not available and cannot
be estimated.
3 An average day is considered 7 hours for U.S. employees and 7.5 for all other employees.
“4Training data by employee category is not available and cannot be estimated.
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What We’re Working On

In 2011, virtually all TD employees will have access to TD's
online performance tool system, People Planning and
Performance (P3), resulting in a more consistent and better
experience for all our employees. P3 eliminates the need
for paper-based performance assessments and personal
development plans and allows employees and managers
to collaboratively review and update all aspects of their
performance and development online in real time.

Leadership Development

Building talent at TD for today and tomorrow is critical to

our future growth and success and is a key accountability for
TD executives and leaders at all levels. Our CEO and the Senior
Executive Team have regular talent review sessions through
the year to assess the development needs and progress of our
top performers. Business leaders complete an annual review
to identify and develop a pipeline of future leaders who are
capable of taking on executive responsibilities in the future.

We make a significant investment in helping our employees
develop their leadership capabilities through leadership
development programs, purposeful career opportunities and
relationship experiences like mentoring and networking. Our
CEO, the Senior Executive Team and other leaders participate
in and help facilitate TD’s leadership development programs.
These programs give participants direct access to leaders and
ensure a greater understanding of our core values, business
strategy and approach to making business decisions and devel-
oping talent to deliver on our strategy.

TD Bank was a key sponsor of the Simmons School
of Management Women'’s Leadership conference
in Boston. Employees attended in person and via
webcast.
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Our key programs and tools include:

Leadership Academy — an introductory program for new
executives to orient them to their new leadership role in the
context of our strategy, our values and the profile of an
effective leader at TD. Since 2005, 759 of our executives
(about 63%) have completed Leadership Academy.

Build for the Future (BFTF) — a program for executives

that emphasizes the role of leaders in building talent for the
future and deepens understanding about creating an inclu-
sive environment. Our CEO makes it a priority to attend and
spends time answering questions about TD’s business and
people strategies. Approximately 50% of our executive
population have completed the BFTF program since 2008.
BFTF Communities of Practice enables executives to further
develop their leadership skills. The program includes online
participation, teleconferences and face-to-face meetings.
BFTF Pipeline Program — introduced in 2010 to ensure

that we have a strong talent pool of candidates among
management-level employees for future executive leadership
positions. Six hundred and eighty participants have
completed the BFTF Pipeline Program since its launch in 2010.
360° Feedback provides an opportunity to provide honest,
confidential feedback to managers.

Customized Leadership Development involves additional
tools and programs, including external skills assessments with
industrial psychologists, coaches to support job transitions

or capability-building, mentoring, development programs at
elite global business schools such as Harvard and Stanford
and business interaction sessions with our Board of Directors.
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Employee Profile

Employee Population by Location

Canadian Employees as of October 31, 2010

Province/Territory Part-Time Full-Time Total 2009
Alberta 1,468 2,905 4,373 4,283
British Columbia 1,566 3,017 4,583 4,546
Manitoba 238 421 659 663
New Brunswick 116 186 302 281
Newfoundland and Labrador 49 97 146 145
Northwest Territories 2 9 1 12
Nova Scotia 138 369 507 497
Ontario 8,756 30,763 39,519 37,268
Prince Edward Island 24 49 73 67
Quebec 915 2,421 3,336 3,098
Saskatchewan 228 318 546 570
Yukon 9 18 27 31
Total 13,509 40,573 54,082 51,461
U.S. Employees as of October 31, 2010
State Total 2009
Connecticut 983 -
Delaware 250 -
District of Columbia 88 -
Florida 1,892 -
Maine 2,977 -
Maryland 170 -
Massachusetts 2,386 -
New Hampshire 1,083 -
New Jersey 8,408 -
New York 3,950 -
North Carolina 206 -
Pennsylvania 1,860 -
Rhode Island 19 -
South Carolina 1,355 -
Texas 17 -
Vermont 410 -
Virginia 292 -
Other! 21 -
Total 26,367 22,89323
"Includes employees who reside in other states. Figures have been combined to maintain privacy.
2 Breakdown of employees by state in 2009 is not available and cannot be reasonably estimated.
3 Data does not include TD Ameritrade.
International Employees
International* 1,077 ‘ 901
* Includes TD Waterhouse UK and Wholesale Banking in Europe, the Americas and Asia-Pacific
Total 81,526 | 75,255

EMPLOYEES AGE PROFILE

N <5 Bl 2634 W35-44 45-54 M 55>

Canada u.s. International
10% 1% 259 4% 119, 1%
22% 19% 21%
25% 19% 23%
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Diversity

Diverse and Inclusive

We strive to be the bank of choice for diverse communities. Our
priority is to be fair, diverse and inclusive, with a workforce that
reflects the communities we serve. This is a key part of ensuring
that the TD of tomorrow is even stronger than the TD of today.

Our Approach

We take a holistic, three-pronged view of diversity and inclusion
in our business activities: how we recruit, manage and develop
employees; how we serve our customers and market ourselves;
and how we contribute to our communities.

While we're gaining

momentum, we know that Best Employers
becoming more diverse for New Canadians
and inclusive takes time and & ALLIES

commitment and we are
still on the early stages of our journey.

Areas of Focus

Our diversity and inclusion activities are devoted primarily to six
areas of focus:

e \Women in Leadership

e Visible Minorities Leadership

e People with Disabilities

e Lesbian, Gay, Bisexual, Transgender & Allies (LGBTA)
e Aboriginal Peoples in Canada

e Serving Diverse Communities

2010 Challenges

Our Response

e We face a continuing challenge recruiting people from
the black, Hispanic and Aboriginal communities and people
with disabilities.

e Targeted recruitment continues to be a top priority. We promote
TD as an employer of choice and work to build TD’s profile with
these communities.

e [tis difficult to fully assess the number of employees with
disabilities at TD. Not all employees identify themselves,
especially if their workplace or working environment needs
have already been accommodated.

e \We continue to encourage all employees to complete our
Diversity Employment Equity and Diversity Inclusiveness surveys
in Canada and our New Hire Employee Information profile and
Employee Experience Pulse survey demographic information in
the U.S. to help us better understand 